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Focus on table olives: world estimates for 2012/13  
 
Estimated at 2 422 000 t, world table olive production in the 2012/13 crop year is expected to be similar to 
the level of the season before. Aggregate output will be lower in the EU producing countries, going down by 
2 pc compared with 2011/12. Itemised scrutiny reveals that production in Spain (482 000 t) and Italy 
(74 000 t) will decrease by 8 pc and 3 pc respectively whereas in Greece (160 000 t) and Portugal (9 100 t) it 
will increase by respective rates of 23 pc and 1 pc. Looking at production in the non-EU member countries of 
the IOC, Turkey (410 000 t) is expected to record 2 pc growth and lies in second position in the world 
production ranking after Spain. Next is Egypt with an output of 375 000 t (-2 pc on 2011/12), Algeria with 
175 000 t (+20 pc), Argentina with 60 000 t (-60 pc), Iran with 39 000 t (+11 pc) and Jordan with 28 000 t 
(+8 pc). 
 
World consumption of table olives is assessed at 2 521 500 t, down by 1 pc on the season-before level when 
consumption reached 2 554 500 t. The biggest decreases are expected in the EU countries where aggregate 
consumption looks set to be 628 600 t, i.e. an average 6 pc lower than the season before (Spain: -17 pc; 
France: -1 pc; other EU countries: -8 pc). The exception is Greece where consumption is expected to be +20 
pc higher. Elsewhere in the IOC Members, consumption goes down in Egypt (-4 pc) and Israel (-5 pc) but up 
in Algeria (+4 pc), Iran (+9 pc) and Jordan (+24 pc). In the rest of the countries, consumption in 2012/13 is 
lying at similar levels to 2011/12.  
 
 
USA – CAMPAIGN TO PROMOTE OLIVES AND OLIVE OIL  
 
In issue 51 (June 2011) of the newsletter, we 
announced the launch of an 18-month IOC 
campaign to promote olive oil and table olive 
consumption in the United States and Canada 
on 11 July 2011, coinciding with the Fancy 
Food Show in Washington DC.  
 
Focused on the health promoting and other 
benefits of olive oil and olives, the Add Some 
Life campaign aimed to position olive oil as 
North America’s cooking oil of choice and to 
elevate table olives to a more prominent place 
in the North American palate. Now completed, 
the campaign has been a success judging 
from the constant import growth recorded 
since its outset. In 2011/12, the United States 
imported 317 095 t of olive oil, 9 pc more than 
in 2010/11. The bar charts on the right show 
import trends by crop year (top) and monthly 
imports for the last three crop years (bottom). 

 
The calibre of the US/Canada campaign can also be gauged in other ways. The Executive Secretariat is 
delighted to announce that the Add Some Life campaign, conducted by the Minneapolis-based public 
relations consultancy agency Exponent PR on behalf of the IOC, has won two national awards and two 
regional awards in 2013.   
 
National Awards: 
 
Public Relations Society of America Silver Anvil Awards 
Category: Reputation/Brand Management   
International Olive Council with Exponent PR 
  
The PRSA Silver Anvil programme is the public relations industry’s most prestigious award. The Silver Anvils 
recognise and honour the very best public relations programmes planned and executed each year. This year’s 
competition drew a total of 847 entries. Of those, only 144 organisations were selected by the distinguished 
judging panel as finalists. 
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SABRE Awards  
Category: Digital media kit/press room  
International Olive Council with Exponent PR 
  
The SABRE Awards are the world's largest awards competition for the public relations industry. They 
celebrate PR campaigns that demonstrate the highest levels of creativity, integrity, effectiveness and 
excellence in public relations programming.  
  
Regional Awards: 
 
The annual Minnesota PRSA Classics Awards honour the best in public relations practices. 
  
Minnesota PRSA Classics 
Media Relations (Government/Non-profit)  
Giving North American Consumers More Reasons to Say “Olive-You”  
International Olive Council with Exponent PR 
  
International Public Relations  
Bon Appetit! Olives and Olive Oil Add Joie de Vivre  
International Olive Council with Exponent PR 

 
 

I.  WORLD MARKET FOR OLIVE OIL AND TABLE OLIVES 
 

1. OLIVE OIL MIDWAY THROUGH 2012/13   
 
Trade in olive oil and olive pomace oil expanded in the first seven months of the 2012/13 crop year (October 
2012–April 2013) in the import markets listed below, rising by 27 pc in Japan, 19 pc in China, 14 pc in Brazil, 
5 pc in Russia, and 4 pc in the United States while remaining stable in Canada and decreasing by 2 pc in 
Australia. The EU data for April 2013 were not available at the time of publication, but the figures for the first 
six months of the crop year (October 2012–March 2013) report an increase of 68.1 pc in extra-EU/27 imports 
and a decrease of 7 pc in intra-EU acquisitions versus the same period a season earlier. This is obviously 
linked to the low level of EU olive oil production in 2012/2013.  

 
 

 
 

 
2. TABLE OLIVES MIDWAY THROUGH 2012/13 
 

As can be seen from the next table, table olive imports in the first seven months of the 2012/13 crop year 
(October 2012–April 2013) rose by 12 pc in Russia, 11 pc in Canada,  6 pc in Australia, 5 pc in Brazil and 1 pc 
in the United States. The EU data for April 2013 were not available when writing this newsletter. However, in 
the six months from October 2012 to March 2013, extra-EU/27 imports increased by 1 pc whereas intra-
EU/27 acquisitions went down by -2 pc compared with the same period the season before. 
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II. PRODUCER PRICE MOVEMENTS 
 
Graphs 1 and 3 track the weekly movements in the prices paid to producers for extra virgin olive oil and 
refined olive oil in the top EU producing countries. The monthly price movements for the same two grades of 
oil are given in Graphs 2 and 4. 
 
 
• Extra virgin olive oil: Prices in Spain started to climb sharply in late July 2012, reaching €2.64/kg by 

the third week of September. They then switched course in the second week of October, dropping until 
the second week of December when they reached €3.02/kg. They continued to oscillate around this level 
until the second week of March 2013, at which point they started to descend again. After a slight 
increase, they now lie at €2.77/kg, thus showing 57 pc growth on year-ago prices. In Italy, they rose 
from the low of €2.61/kg recorded in the last week of November 2012 to €3.23/kg in the last week of 
April 2013, at which point they progressively dipped to €3.11/kg, where they held steady. This translates 
into 31 pc growth on the same period a season earlier (see Graph 1). Prices in Greece moved upwards in 
the last weeks of June 2013 to reach €2.46/kg, increasing by 34 pc on the previous period. They thus 
seem to be back on a rising trend.  
 
 

 
 

Graph 1 
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Graph 2 

 
 Refined olive oil: Prices also started to climb sharply in Spain and Italy as of the last week of July 

until late October 2012 when they dipped. In early December they started to pick up again and 
prices in Spain moved ahead of those in Italy. Later, however, Spanish prices dropped and are now 
at €2.48/kg while they increased in Italy to around €2.64/kg, showing respective growth rates of 47 
pc and 48 pc (Graph 3) versus the same period of the previous crop year. No data are available for 
Greece. The difference between the price of refined olive oil and extra virgin olive oil currently lies at 
around €0.29/kg in Spain and €0.47/kg in Italy.  
 

 
Graph 3 
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Graph 4 
 
 
 
 

Notice 
 
The IOC is still offering a 50 pc discount on online sales of the World Olive 
Encyclopaedia (available in Arabic, English, French, Greek, Italian, 
Portuguese, Spanish and Turkish) and the World Catalogue of Olive 
Varieties (available in Arabic, English, French, Italian, and Spanish).  
 
http://www.internationaloliveoil.org/store/index/664-world-olive-encyclopaedia-publications 
 
 


