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Activity

1. Media Retainer
1.1 Media Retainer program

2. KOL Retainer
2.1 Key opinion leaders program

3. Website and Newsletter
3.1 Website development
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Website Launch

Maintenance and updating the website with a monthly newsletter

4. Media
4.1 Media Fam tours
4.2 Promotion at TV cooking show
4.3 Edition of a cookery book
4.4 Advertorials
4.5 Press conferences and gatherings

* All background info. for KOL preparations | ~ Degustate the ;: f:glfeogﬁvr:ade with olive oil
Recipes preparation * Press materials preparation
* All logistics including visa application
arrangement
5. Trade Py " Py
. Y
5.1 Expert seminars Nutrition Edible Oil Industry Exhibition
5.2 Par in trade

May.6: Press conference in Beijing.
*Invite 35-50 media
* Draft and distribute a press release
* Arrange media interviews
May, 11: Shanghai Media Gathering
* Invite 20 media
* Arrange media interviews
* Draft and distribute a press release

TV cooking show
* Partnership coordination
* Press materials preparation
* KOL coordination
* Shooting on-site

Advertorial*4
* Media identification
* Develop news angle
* Media liaison and coordination
* Materials preparation

Media Gathering in Guangzhou
* Invite 20 media

Advertorial*4
* Draft and distribute press release

* Media identification
* Develop news angle

* Media liaison and coordination
* Materials preparation

Advertorial*4
* Media identification
* Develop news angle
* Media liaison and coordination

Cook book cooperation
* Materials preparation

* KOL identification, coordination & supervision

TV cooking show
* Partnership coordination
* Press materials preparation
* KOL coordination
* Shooting on-site

Media Fam Tour to Spain and Tunisia (Nov
28-Dec 7)
* Arrange the itinery
* Invite 5-8 top tier media
- Olive farm visit
- Consumer's home visit

5.3 Olive and Olive Oil weeks

6. Consumer
6.1 Image brochure/flyer development
6.2 Creative Olive Cooking Contest

* Secure speaking opportunities
* Develop contents/materials
* Create interactive booth program
* Distribute a press release on the trade show

Brochure and Flyer

* Propose and identify participants
* Participants invitation and RSVP
* KOL invitation & coordination
* Materials preparation (writing, design, etc. )
* Event on-site

6.3 Internet Marketing

* Materials development
* Materials production

Cooking Contest
* Coop partner coordination
* Media invitation/RSVP & follow-up
* KOL invitation & coordination
* Event on-site




